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A detailed analysis of the sector is herein carried out, as well as the determining factors of its evolution and of those that will affect its future development. Likewise competitive strategies, followed by the main operators, are analyzed in depth, highlighting those aspects relating to the diversification of services and markets, marketing policies, positioning as opposed to key success factors, market share and profitability. 
Competitors researches are conducted following the concepts developed by the main specialists in management. They analyze the structure, strategy, behavior, competitive forces and prospects of the most interesting businesses. The basic data are taken from personal, in-depth interviews to companies of the sector, customers, opinion leaders, distributors and suppliers, as well as from public information available and from our own database, being subsequently analyzed according to the Databank Group’s methodology.
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BLAISTEN S.A.

FAMIQ S.A.

FGH S.A.

FERROCONS S.A.

CODIMAT S.A.

CARLOS ISLA Y CIA S.A.

CASA PALM S.A.C.C.I.I.A.

BRICOLAGE DE ARGENTINA S.A.

MOTTESI MATERIALES S.A.

MACOVALLE S.A.

BEARZOTTI CONSTRUCCIONES S.A

SIERRAMAT S.A.

INDUSTRIAS CORMETAL S.A.

CORRALÓN COMAHUE S.A.

GILI Y CIA SRL

POMACO SA

CANOPLAST SRL

CALERA BUENOS AIRES SA

MIGUEL WAIGEL Y CIA SA

EASY ARGENTINA SRL

DISTRIBUIDORA R. A. CH. SRL

MORCHIO FRANCISCO SRL

ORVI SA

CASA FUEGIA SRL

CASA MANRIQUE SA

CORRALÓN EL MILAGRO SA

ERNESTO JOSÉ GABARAIN SRL

VIDRIERIA Y CORRALÓN PASQUÍN SCC
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NIMAT SA
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ALUMETAL SA

INTERNATIONAL PINE PRODUCTS SA

ENRIQUE R DICK Y CIA SRL
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LARRANG SACIFI

SA FIBROFOR

EL EMPORIO DEL CERÁMICO RICARDO OSPITAL SA

FONZO HNOS SACIFI

SANTA FE MATERIALES SA

ALDO J CAPPELLETTI SA

MATERIALES NUCIARI SRL

BENJAMIN PERIS Y JUAN FRANCISCO PERIS

GERMET SRL

CASA PATAMIA SA

FERRETERÍA AVENIDA S EN COMANDITA POR A

FEDAN SACIF

EL ABC SC

DON EMILIO SA

BERNARDI SRL

TEODORO FUCILE TALLERES INDUSTRIALES SA

LICARI SA

PANOZZO Y CIA SRL

VALENTINI SANITARIOS SRL

VELASI SA

ELIAS YAPUR SACIFIA

LOMBARDI Y GRONDONA SACIEI

A B CONSTRUCCIONES SRL

This report analyzes the present situation and the prospects of the great building material distributor sector. It covers from general material wholesalers and specialized ones, to major multi-item retailers and small traditional stores of the sector.


Likewise, this research shows the share of each channel segment in the Federal Capital, Greater Buenos Aires, and in the interior of the country, its commercial strategies, quantity of stores, size, distribution logistics, offered brands and products. Finally, the degree of performance in turnover and profitability achieved by the chains is hereby analyzed.
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